
Appendix II Module overview for students of the programme GLOCAL  
Second year of studies  
 
Modules with a rating of 60 credits should be successfully completed according to the 
following provisions. 
 
1. Compulsory modules 
The following modules must be successfully completed in the total amount of 18 C: 
M.WIWI-HGM.0008: Global History of Marketing and Mass Consumption 6 C  
M.WIWI-HGM.0009: Immigrant Entrepreneurship 6 C  
M.WIWI-VWL.0146: Topics in Globalization 6 C  
 
2. Optional required modules 
At least two of the following modules totaling 12 credits should be successfully completed:  
M.WIWI-HGM.0010 Politics, Society and Culture of Europe and Beyond (6 C)  
M.WIWI-VWL.0008: Development Economics I - Macro Issues (6 C)  
M.WIWI-VWL.0010: Development Economics III - Regional Perspectives (6 C) 
M.WIWI-VWL.0021: Gender and Development (6 C) 
M.WIWI-VWL.0024: The Latin American Economies: Crises and Reforms (6 C) 
M.WIWI-VWL.0055: Globalization and Development (6 C)  
M.WIWI-VWL.0063: Sustainable Development, Trade and Environment (6 C)  
M.WIWI-VWL.0099: Poverty and Inequality (6 C) 
M.WIWI-VWL.0122: Behavioral Development Economics (6 C) 
M.WIWI.BWL.0109: International Human Resource Management (6 C)  
M.WIWI.BWL.0111: Selected Topics in Asian Business and Management (6 C) 
M.WIWI-BWL.0129: International Management Research (6 C) 
M.WIWI-BWL.0153: Digital Marketing (6 C) 
M.Agr.0106: China Economic Development: From an agricultural economy to an emerging 
economy (6 C) 
M.SIA.E11: Socioeconomics of Rural Development and Food Security (6 C) 
 
3. Master's thesis  
30 credits are awarded for successful completion of the Master's thesis. 


